
OUR MISSION
Connecting refugees and the community through 

business development, job training, and public 

education. 

OUR VALUES
•	 Collaboration: Building positive relationships of 

trust with our trainees, staff, board, volunteers, 

donors, customers, and partner organizations. 

•	 Hope: Claiming the promise of a future where 

resettled refugees can thrive. 

•	 Equity: Building a workplace where everyone feels 

welcomed and heard. 

•	 Integrity: Running a thriving business that is known 

for its professionalism and honesty. 

•	 Kindness: Recognizing that we are working within 

a worldwide system for resettling refugees that is 

harsh and sometimes traumatizing, and promoting 

simple values of hospitality, politeness and respect 

toward everyone.
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This week at our communal dinner, I spoke with 

Joseph, originally from DR Congo. He’s 10 years older 

than I am (I’ll let you guess!). He has children and 

grandchildren back in eastern Congo where an Ebola 

epidemic, complicated by violence, is exploding 

into a regional catastrophe. We were talking across 

a language barrier, but I understood his daughter 

recently flew to Idaho to get married. He carries his 

share of burdens, but he was clear about what he 

wants: to find a job and work. 

I’d be nervous at my age about looking for an entry-

level job, not to mention in a new country. But 

Joseph’s eyes spark with energy. He’s glad for our 

training and was seizing the moment to practice 

English. And I left dinner thinking, Oh my gosh, I bet 

he’s going to pull this off.

I suspect anyone reading this report has reasons to 

feel hopeless about the state of the world--but hope 

has a life and logic of its own. It can be compelling 

and intractable, as if some DNA-level truth within 

us keeps whispering, you have the right to live a 

meaningful life. And this includes paying your bills. 

I’m not sure if it’s hope itself, or acting on it that 

sparks joy.

This year it felt especially important to frame the 

numbers and stories in this report within the truth 

that hope isn’t pie-in-the-sky easy. Around here, it’s 

hardscrabble and hard-earned. Acting on it takes 

courage, but it’s real. Being around it is a gift.

I hope you love this report. We put it together as a 

way to say thank you to our supporters, volunteers, 

champions, business partners, advisors, inspirers, 

and customers. You make it possible for our team to 

do this work, and we enjoy doing it. You strengthen 

our hope. And if reading this report increases yours, 

we’ll be very pleased.

A LET TER FROM THE EXECUTIVE DIRECTOR

HARD-EARNED HOPE
Annual Report (Jan. 1 - Dec. 31, 2025)

Keith Cooper



For Mark Dombrofski, welcoming 
refugees is a lifelong calling. With more 
than two decades of work in refugee 
resettlement -- from his early days 
with World Relief to years of global 
and community-based service -- Mark 
brings deep experience to his role as 
Beautiful Day’s board chair.

What appeals to him about Beautiful 
Day is the sense of community that is 
evident as soon as one walks through 
the door. 

“So often, refugee work is framed as 
charity,” he reflects. “Beautiful Day 
flips that. It’s about partnership.” 

From the animated conversations that 
take place during the weekly communal 
meals to the laughter that arises from 
the kitchen, it is evident to him that 
Beautiful Day is a place where people 
enjoy each other and feel welcome.

Mark also appreciates Beautiful 
Day’s focus on job training, since he 
recognizes the transformative power 
of employment in people’s lives. “When 
someone finds their footing through a 
job, you see a shift,” he says. 

“There’s pride, stability, and a sense 
of belonging that grows from there.” 

Mark feels privileged to work with the 
rest of the board to further Beautiful 
Day’s mission. He also recognizes 
the contributions of hundreds of 
customers, business partners, friends, 
volunteers, participants, and staff who 
do everything from mentoring our youth 
to washing our vans, not to mention 
supporting us financially. “Their support 
doesn’t just meet immediate needs,” he 
says. “It creates long-term pathways 
that allow people to discover their 
vocation and contribute to their new 
communities in lasting ways.” 
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WELCOMING 
REFUGEES IS A 
PARTNERSHIP, 
NOT A PROJECT.
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GRANOLA 
PRODUCTION 
TRAINING 
PROGRAM

Since 2019, Beautiful Day has been providing job 
readiness training and practical work experience 
to high-school-aged refugee youth in an intensive 
nine-month program. Youth participate in weekly 
seminars focused on developing professional and 
life skills like communication, financial literacy, 
career exploration, and job readiness. Then they 

put their learning into practice at an 8-hour per 
week internship with a local business. Some of our 
business partners include Ocean State Job Lot, 
Urban Greens, and Dunkin’ Donuts. By combining 
classroom training with practical experience, we’re 
helping these young people prepare for successful 
careers as adults. And we also take time for fun.

YOUTH INTERNSHIP 
TRAINING PROGRAM

Our Granola Production Training Program is 
where it all began. First started by Keith in 
2008, this four-month job training program 
for refugee adults (ages 18-60+) remains at 
the heart of our mission. 

Participants earn a wage while working in 
our kitchen, making and packaging granola 
and gaining valuable exposure to American 
work culture. By combining work experience 
with classes in workplace vocabulary and 
job-readiness, we help our trainees build 
the skills and confidence they need to find 
and succeed in permanent jobs. 

Our weekly communal meals -- where 
participants cook for each other, the staff, 
and members of the public -- provide 
opportunities for participants to practice 
conversational English while enjoying good 
food from many traditions. These meals 
are a place where people from different 
cultures and backgrounds can come 
together to enjoy each other’s company 
--  a hopeful reminder of the power of 
community.

“Over time, I saw noticeable growth in the youths’ confidence. At the beginning, they were 
hesitant and unsure in new situations. But as time went on, they began to take more initiative, 
ask questions, and engage more comfortably with both customers and team members. Their 
ability to communicate effectively and carry themselves professionally improved significantly, 
and by the end of the program they were completing tasks independently and with pride.”

- A youth supervisor at Dunkin’ Donuts 
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In the chaos following the US withdrawal, the airport 

was overwhelmed with people trying to flee. Wazhma 

and her husband tried repeatedly to leave, but they 

couldn’t reach the planes. “With five children, it was 

too crowded, too dangerous,” she says.

Three months later, a narrow window opened. A bus 

arrived outside their house. “You have to go now,” 

they were told. They left everything behind.

Their journey took them to Qatar, then to a military 

base in the US, and finally to Rhode Island. But safety 

brought new challenges. “Everything was different 

-- the language, the culture,” she says. “I had no one 

to talk to.” With no English and no friends, those 

early days were isolating. Still, she persisted, learning 

English word by word. Today, Wazhma speaks with 

confidence, often laughing as her children, who 

learned very quickly, correct her grammar.

Together with her husband, Wazhma has worked 

hard to build a life for her family in Rhode Island 

that is rooted in hope and promise. As a respected 

leader and businesswoman, she faces a future filled 

with opportunities, not just for herself, but for other 

Afghan women whom she is helping along the way. 

Wazhma began working at Beautiful Day in 2023 

when we hired her to help connect us with the local 

Afghan community, and recruit participants for our 

Afghan Women’s Project. She continues to be an 

integral part of the staff, expanding her role from 

translator/community-liaison to include program 

consultant, and catering kitchen manager. Wazhma’s 

leadership and insights have been key to the 

program’s success and she is a beloved member of 

the group. In 2025, Wazhma and her husband made 

the bold move to purchase franchise rights for a 

Providence Bagel store in North Providence and are 

now proudly running their own business.

“I never thought that I, as a woman who 
did not understand even a word of English, 
would become a business owner,” she says. 

Wazhma is originally from Kabul, the capital city, 

where her husband worked for the American military. 

When the US withdrew from the country in 2021, 

her family was in immediate danger. “We changed our 

house so many times,” Wazhma recalls. “We could not 

sleep at night.” 

AFGHAN WOMEN’S 
PROJECT
Launched in the fall of 2023 with an initial cohort of 15, the Afghan 
Women’s Project was created to foster social connections and 
provide opportunities for participants to explore different types of 
entrepreneurship. The program expanded quickly as word spread 
through the Afghan community that good things were happening at 
Beautiful Day! 

By 2025, the program included 34 women who met weekly to prepare 
for employment, cook in a professional kitchen, collaborate, and learn 
about business development. 

One group launched a successful catering venture, producing 
delicious meals for the public, community partners, and Beautiful Day 
events. Another focused on selling handmade artisan crafts, winning 
over Providence customers with their talents and skills. Several 
were hired by a local jewelry company and completed piecework 
from home. The third group worked to develop a new packaged 
food product, testing everything from pickled vegetables, sweets, a 
special green sauce that is delicious on everything, and spice mixes 
combining flavors from home. 

There are so many great ideas for future cottage businesses -- keep 
an eye on local markets! Every Friday, the women fill our headquarters 
with ideas, enthusiasm…and hope.

WAZHMA: 
BUSINESS OWNER!
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SALES & 
GROWTH
Our sales and growth team now includes specialists in paid media, graphic 
design, and social media/customer experience. The team worked hard to 
increase our online presence and expand product sales both locally and 
nationally. We continued to build our presence in Rhode Island where 
our products can be found in grocery stores and farmers markets, retail 
establishments, hotels, theaters, and even at the Providence train station! 

We also expanded nationally where we were one of seven social 
enterprises chosen to participate in the Hyatt Hotels Lifestyle Brands 
Procurement Program, which will eventually double our sales! You can now 
find Beautiful Day bars in hotels and conference centers all around the 
country.

FARMERS MARKETS 
TRAINING PROGRAM
This three-month training program is designed for refugees preparing for 
careers in hospitality, retail, and other public-facing roles. Participants 
attend a weekly class where they memorize the ingredients and key selling 
points of 16 flavors of granola, hummus, coffee, and our mixed-nuts blend 
-- an impressive task! 

Then they are placed with an experienced vendor at one of the 10 farmers 
markets around Rhode Island, where they put into practice the things they 
learned in class -- organizing the tables, welcoming customers, handling 
sales, and navigating the rhythms of a busy marketplace.



A BOUTIQUE, A 
GRADUATE, AND 
A PARTNERSHIP THAT 
FEELS LIKE FAMILY

EMPLOYER PARTNERSHIP NETWORK
In the spring of 2025, we hired a new staff member to develop a network of local employers who were 
not just interested in hiring our graduates, but in creating workplaces where they would thrive. We 
were seeking businesses committed to welcoming refugees and creating opportunities for raises, 
promotions, and professional development. Interest in joining the Network was high and by the end of 
the year, 28 businesses of all sizes and sectors were members. We started listing jobs in September 
and by year’s end, 7 of our graduates had been hired by partner businesses.

2025 ANNUAL REPORT: HARD-EARNED HOPE11 2025 ANNUAL REPORT: HARD-EARNED HOPE12

Beautiful Day is proud to partner with 
Frog & Toad, a charming boutique 
shop offering a curated selection of 
unique and beautiful gifts. Located in 
Providence, the owners (Asher and Erin 
Schofield) were among the first to join 
our Employer Partnership Network and 
not only accepted two youth interns, but 
also hired two of our adult graduates to 
work there permanently. 

One of these employees is Amina, a 
graduate of Beautiful Day’s Afghan 
Women’s Project, who started working 
at Frog & Toad in September. At first 
she was nervous because she didn’t 
feel confident speaking English. But 
she accepted the position because she 
knew it would give her opportunities to 
improve. Interacting with customers was 
great for her English. 

She learned about merchandising by 
designing and arranging in-store and 
window displays. Her job also involved 
tracking inventory and included writing, 
which benefited her in other areas of her 
life, especially in school. “Amina sees it 
not just as a job but also as an education, 

and has treated it as such every step of 
the way,” says Asher. 

“I don’t know if I’ve ever had an 
employee with a stronger work 
ethic. She’s a force!” 

For her part, Amina says, “The people at 
Frog & Toad feel much more like family 
than just people I work with.”

Partnering with Beautiful Day has been a 
wonderful experience for Asher. 

“I cannot overstate how challenging it is 
to go through the hiring process,” he says. 
“To be able to have Beautiful Day bring us 
candidates that have been trained and 
vouched for is an enormous help. As soon 
as we have any open position, Beautiful 
Day will be the first place I will turn.” 

We’re delighted by Amina’s success and 
are happy to partner with Frog & Toad. If 
you know any businesses that might like 
to join this network, please reach out!



2025 ANNUAL REPORT: HARD-EARNED HOPE13 2025 ANNUAL REPORT: HARD-EARNED HOPE14

PUBLIC 
OUTREACH
This year, we spoke to civic groups, churches, and school classes around the state. 
We also hosted tours of our facility and welcomed guests at our annual Holiday Fair. In 
addition to our weekly communal meals, we planted a community garden and attended 
public events all over the state to spread the word about the contributions that refugees 
make to our economy and culture. We believe in the power of relationships to counteract 
stereotypes and view our public outreach as a way of creating more welcoming 
communities.

VOLUNTEER 
PROGRAM
Our volunteer program expanded under the direction of our volunteer coordinator who 
recruited, screened, onboarded, and managed our volunteers.  Volunteers gave generously 
of their time and talents working directly with our program participants as classroom 
aides and guest speakers, and behind the scenes researching potential grants to fund our 
work, writing articles for our monthly newsletter, creating systems for data management, 
and copyediting our website and marketing materials. We welcome volunteers from all 
walks of life and invite interested people to reach out on our website.



IMPACTS & GROWTH FRIENDS & SUPPORTERS
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Beautiful Day would like to thank our partners who contributed between Jan 1 and Dec 31. We couldn’t have 
done it without you. We’ve done our best to present everyone’s name as they wish to be known. Let us know if 
you notice a mistake or want a change!

STAFF & BOARD
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www.beautifuldayri.org


